What we are looking for:
· Custom Logo
· Colors I like are Orange and Blue
· Custom Wordpress Website Design
· Business Card design w/ QR code imbedded
· Facebook Banner
· Linkedin Banner

Website Overview
365 Imaging is a company that buys, sells, services and provides parts for diagnostic imaging equipment like:
· MRI Machines
· CT Machines
· X-Ray etc.
The purpose of the website is to attract buyers and sellers. The machines we sell - do not have fixed prices as each price is catered towards the requirements of the buyer.
Example:
If someone wants to buy a particular MRI machine from us – they may have their own engineers to install the machine or they may require us to ship the machine to India, build the MRI room and then service the machine after installation.

Therefore, the focus of the website is to generate leads which go directly to our salespeople so they can assist the client with customized proposals based upon their particular needs.

How we will drive traffic to site:
· SEO & content creation from blog
· E-Mail Blasts
· PPC
· Social media and Social Media Ads
· E-Mail newsletters
· Online community platforms and industry tradeboards
· Telemarketing/Inside & outside sales
· Tradeshows and networking events
We work in a niche industry with a very small search volume – therefore capturing as many leads as possible from visitors to our site is very important. From a PPC and SEO perspective we will require more of a long-tail approach.

Type of website wanted:
Custom wordpress site

Hosting:
We will be hosting our website on Bluehost.com a platform recommended by Wordpress

Similar Sites (competitor websites):
· https://prizmedimaging.com
· https://www.amberusa.com
· https://www.blockimaging.com
· https://medilabglobal.com
· https://mansamedical.com
· https://us.scandinavian-medical.com
· https://lbnmedical.com/
· https://www.absolutemedicalimaging.com

Lead Collection:
We currently use Hubspot.com for our CRM
We would like to link the forms used on the website to our CRM so new leads are imported to the CRM directly using HubSpot All-In-One Marketing plugin or the WPForms HubSpot Addon.

Also, Hubspot provides a code for tracking visitors to our website. We’d like that implemented so we can track customer activities through our CRM.
We would also like to implement the live chat feature that comes with the hubspot platform.

Website Home page titles
· Equipment for Sale
· Mobile Imaging
· MRI
· 1.5T MRI
· 3.0T MRI
· Open MRI
· Extremity MRI
· CT
· 16 Slice CT
· 32 Slice CT
· 64 Slice CT
· 128 Slice CT
· 256 Slice CT
· PET/CT
· 16 Slice PET/CT
· 64 Slice PET/CT
· 128 Slice PET/CT
· C-Arms
· Mammography
· Cath/Angio
· Bone Densitometers
· X-Ray
· Sell Your Equipment (will go to a page, w/ embedded hubspot form)
· Parts (will go to a page, w/ embedded hubspot form)
· Services
· Imaging Equipment Service Solutions
· Turnkey Installations
· Medical Equipment Deinstallations
· Rigging
· Crating
· Resources
· Contact Us
· About Us
· Buyers Guides
· Financing
· Equipment Appraisals
· Frequently asked Questions
· Blog

Backend of Website:
We would like the ability to load/delete equipment by ourselves into the back end of the website.
To work this out in a backwards kind of way, by looking at the front end of the website, it would look kind of like this:

If a site visitor were to click on ‘Equipment for Sale’ >>’1.5 MRI>>
A page like this will generate with all of the options for 1.5T MRI systems we have for sale (categorized alphabetically by Manufacturer):
https://www.dropbox.com/scl/fi/mnyw52tkaiexnwgcgd12t/1.5-MRI.jpg?rlkey=ko7g33ynajria1007hs5y5gne&dl=0
Then if a site visitor click on see details  >> a page like this would generate:
https://www.dropbox.com/scl/fi/igemn2iwxdqooszxc1gkr/See-Details-Page.jpg?rlkey=319rl6fjda6fxjfao8tylyvq9&dl=0
On this  page there are four quadrants of information we should be able to load:
1. Left hand side of the page: Image of the Equipmet being sold
2. An Overview of the equipment
3. Bottom Left Benefits of ‘Equipment Name’
4. Bottom right Features of ‘Equipment Name’
If the site visitor then clicked on Request Pricing >> they would be redirected to a page with a form like this:
https://www.dropbox.com/scl/fi/htrkx06zst9ffud7pqilf/Request-Pricing.jpg?rlkey=cyngvqlb9jk76jzoy26wqdg47&dl=0
We could create a form for each type of equipment – unless there is a way to identify in hubspot where the actual form came from? In other words, we want to make it easy for our sales team to identify exactly which type of equipment the site visitor is interested in when they submit the form.

So in the backend, we would like to be able to add/delete or edit the following data:
Example, if we want to add the GE Brivo MR355…
Page Title: This is for a title at the top of the page. Example GE Brivo MR355 MRI for Sale
Page subtitle: This is for the subtitle at the top of the page: Example The GE Brovo MR355 1.5T MRI machine is now more accessible, user-friendly and energy efficient
Equipment Category: MRI
Equipment Sub Category: 1.5T MRI
Equipment Manufacturer: GE
Equipment Name: Brivo MR355
Equipment Overview: This is where we would type in info for overview
Equipment Benefits: This is where we would type in info for benefits
Equipment Features: This is where we would type in info for features
Upload photo: to upload the image of the MRI (photo should be resizable to fit the different pages that it loads on). 
Form: This is where we would load in the form from Hubspot to link all leads into our database.

We also want to keep SEO in mind when creating pages for products. So titles, URL strings, keyword density, JPG names, and links to blog posts etc. are important for each page.
Example – the URL extension should probably look something like this for the above listing:
www.365imaging.com/equipment/mri/1-5t/ge-brivo-mr355
Images: 
We can provide images in the equipment listing categories. However, general website images and graphics would need to be provided by your team.






